Profile

n the more than 50 years since its founding
| in 1952, All Nippon Airways Co., Ltd. (ANA),
has provided air transportation services, with the
highest priority on safe operations. ANA is proud of
the high level of trust that customers have placed

in the Company. As a result of that trust, ANA has

grown into the world’s 11th largest airline, with
more than 49.6 million passengers a year.
With an overriding emphasis on safety and

customer satisfaction, the ANA Group will continue

ANA Group Philosophy

working to be the number one airline group in Asia.

Our Commitments
On a foundation of security and reliability, the ANA Group will

- Create attractive surroundings for customers*,
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- Continue to be a familiar presence \

- Offer dreams and experiences to people around t)we_ world
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ANA Group Safety Principles \

» Safety is our promise to the public and is the foundation"qf our business
- Safety is assured by an integrated management system an\'ﬁ(mutual respect

» Safety is enhanced through individual performance and dedi;:a\tion
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