
 

 

ANA Reports Profitable Fiscal Year 2007 
-- Group record consolidated profit. Group airlines report record revenue and int’l passengers -- 

 
TOKYO April 30, 2008  ANA Group today posted a record net income of 64.1 billion yen, a 96% 
year-on-year increase, in the wake of the sale of its hotel assets on June 1 of the period under review.  
Despite the loss of revenue from the hotels, consolidated revenue for the twelve months remained 
practically unchanged at 1.48 trillion yen, thanks to a strong performance by airlines within the Group.  
Operating income was squeezed by the rising price of jet fuel and the accelerated depreciation of aircraft 
as the Group races to renew its fleet.  As a result, consolidated operating income fell 8.5% year-on-year 
to 84.3 billion yen.   
 
“Airline revenue grew 4% over the past twelve months, driven predominantly by strong demand for 
business travel on international sectors, allowing us to more or less make up for the loss of our hotels and 
maintain consolidated revenue at almost the same level as last year’s record,” said ANA’s Tomohiro 
Hidema, executive vice president, Finance.  “A debt to equity ratio at its lowest ever level and an EBITDA 
of more than 200 billion yen, coupled with this healthy set of results, are hopefully signs of good fiscal 
management and a sound financial base.  And this is in spite of sky-rocketing fuel prices, a 30 billion yen 
bigger fuel bill and increasing competition at home.  We have our customers to thank for their patronage 
and loyalty, and our colleagues who strive to be ever more productive, seek efficiencies where possible, 
and try to be innovative in what we give to our customers,” he continued. 
 
The following refers to the twelve month period April 01, 2006 – March 31, 2007.   
 
Consolidated Financial Performance    unit: bill ion yen (rounded down) 

 FY07 FY 06 Change %  

Revenue 1,487.8 1,489.6 -1.8 -0.1 

Operating costs 1,403.4 1,397.4 +5.9 +0.4 

Operating income 84.3 92.1 -7.8 -8.5 

Non-operating income/ loss -27.8 -29.6 +1.7 ---- 

Recurring profit 56.5 62.5 -6.0 -9.7 

Extraordinary income 58.7 -11.5 +70.2 ---- 

Net income 64.1 32.6 +31.4 +96.4 

EBITDA* 201.1 180.8 +20.3 +11.3 

*Earnings Before Interes t, Taxes, Depreciation and Amortisation 

ANA Group consists of airlines, travel and other businesses, and in the previous financial year also owned 
and operated a chain of hotels.  Each business segment performed as follows: 
Performance by business segment (consolidated)     unit: billion yen (rounded down) 



 

 

FY 07 FY 06 Change 

 
Revenue  

Operating 

income 
Revenue 

Operating 

income 
Revenue 

Operating 

income 

Air Transport 1,301.6 77.9 1,248.7 79.7 +52.8 -1.7 

Travel 215.3 1.0 208.0 1.9 +7.3 -0.8 

Hotel ---- ---- 66.6 5.2 -66.6 -5.2 

Others 198.9 5.1 196.8 5.6 +2.0 -0.4 
 
Domestic Air T ransport 
Demand for domestic travel was overall lower than in the previous term, however flexible discount fare 
policies and revenue management, and a push aimed at the business market meant that ANA was able to 
improve revenues by almost 2%, and limit a fall in passenger numbers to the same amount.  ANA’s 
innovative boarding system that bypasses traditional check-in - SKIP - was also rolled out across all 
domestic airports in the term under discussion, and all boarding passes were replaced with QR barcodes 
issued on simple receipts or sent by mobile phone, to improve customer convenience. 
 
Domestic Air T ransport (consolidated)       revenue given as bi llion yen (rounded down) 

 FY 07 FY 06 Change %  

Revenue 739.5 726.0 +13.4 +1.9 

No of passengers (x1,000) 45,557 46,471 -915 -2.0 

Available Seat Kilometres  

(million km) 
62,651 62,414 +237 +0.4 

Revenue Passenger Kilometres 

(million km) 
39,928 40,564 -636 -1.6 

Load Factor (%) 63.7 65.0 -1.3 ---- 
 
International Air T ransport 
Buoyed by strong demand for business travel, Europe, North America and Asia routes performed well, with 
international passenger numbers and revenue hitting record levels for the second year running.  ANA 
resumed its India operation after a five year hiatus with flights from Tokyo Narita to Mumbai - using an all 
business-class 737-700ER - and a new route into Shanghai was inaugurated from Tokyo’s downtown 
Haneda Airport.  Other Asia routes saw increases in frequency and/ or aircraft size adjustment in line with 
demand, in order to strengthen the network, spur demand and increase profitability.  Furthermore, the 
efficient 777-300ER was brought onto the Tokyo-London route, replacing a 747-400 service, contributing 
to the overall very competitive performance.  
 
 
International Air T ransport (consolidated)   revenue given as bi llion yen (rounded down) 



 

 

 FY 07 FY 06 Change %  

Revenue 311.5 278.4 +33.0 +11.9 

No of passengers (x1,000) 4,827 4,552 +274 +6.0 

Available Seat Kilometres 

(million km) 
28,285 26,607 +1,678 +6.3 

Revenue Passenger Kilometres 

(million km) 
21,291 20,145 +1,146 +5.7 

Load Factor (%) 75.3 75.7 -0.4 ---- 
 
Cargo 
Despite increased domestic competition, steady demand kept revenue and cargo volumes at the same 
levels as the previous year.  Internationally, thanks to an increase in the freighter fleet from four to six 
aircraft, ANA was able to increase its network covering North America, China and Asia, showing an almost 
20% growth in volumes carried and a 16% increase in revenue.  For the first time, the total revenue 
generated by the Group’s cargo operation exceeded 100 billion yen. 
 
Cargo (consolidated)        revenue given as bi llion yen (rounded down) 

 FY 07 FY 06 Change %  

Revenue 30.5 30.5 0 0 

Freight carried 

(1,000 tonnes) 
463 458 +5 +1.0 Domestic 

Tonne Kilometres (mil) 444 442 +2 +0.4 

Revenue 72.1 62.1 +9.9 +16.1 

Freight carried  

(1,000 tonnes) 
333 278 +55 +19.8 International 

Tonne Kilometres (mil) 1,645 1,271 +374 +29.4 
 
Outlook for FY2008 
Over the coming four years ANA Group will implement its 2008 - 2011 Mid-term Corporate Plan, and 
concentrate its resources on the international passenger and cargo arenas, which have the highest growth 
potential.  Although increased competition is expected, the Group forecasts a 22.1 billion yen increase in 
revenue for the coming fiscal year, thanks to this strengthened network and a more responsive fare policy 
aimed at spurring demand. 
 
ANA Group expects its fuel bill to increase by around 35 billion yen year-on-year, but will work to find 
innovative solutions to offset that as far as possible through greater productivity and innovative 
cost-savings in other areas. 
The Group expects to deliver 3 yen per share at the end of fiscal year 2008, ending March 31, 2009. 



 

 

 
Forecast for FY 2008 (April 1, 2008 - March 31, 2009)   unit: billion yen (rounded down) 

 FY 08 Change 

Revenue 1,510.0 +22.1 

Operating income 80.0 -4.3 

Recurring profit 52.0 -4.5 

Net income 27.0 -37.1 

Earnings per share (yen) 3 -2 

 

Assumptions: Dubai crude: USD 95/ bbl; Singapore Kerosene: USD 119/ bbl; exchange rate: USD 1=JPY 106 

 
For detailed results, please refer to the attached explanation. 
- Financial Reports     http://www.ana.co.jp/eng/aboutana/corporate/ir/pdf/tan_080430_e.pdf 
 
 
Contact 
 
Rob Henderson, Public Relations: r.henderson@ana.co.jp 
 
 
 
 
Notes for Editors 

– All monetary figures are given in b illions of yen rounded down; other figures and percentages are rounded up. 

– All comparisons are year-on-year. 

– ANA Group airlines comprise: All Nippon Airways (ANA), Air Nippon (ANK) Air Japan (AJX), Air Nippon Network 

(A-Net), Air Central (CRF).  


