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Global Air Transportation Passenger Volume
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Japanese Overseas Travelers - Top 10 Destinations (2006)
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Ranking/5>+>% Destinations /& 1% (thousands FA)
1 China HE 3,746
2 U.S.A. KE 3,673
3 South Korea FBE 2,339
4 Hawaii INDA 1,363
5 Thailand &4 1,312
6 Hong Kong a5E 1,311
7 Taiwan as 1,161
8 Guam I7 I 953
9 Germany Ry 760

10 Australia F—ANSU7 651

Source: Japan National Tourist Organization — High: EREEHIRERAE (UNTO)
Visitor Arrivals - Top 10 Regions (2006)

HE - MR AN ZEXZ R0 (20065F)

Ranking/Z>+>% Destinations /& - 1% (thousands FA)
1 South Korea BRE 2,117
2 Taiwan as 1,309
3 U.S.A. KE 817
4 China HRE 812
5 Hong Kong EHE 352
6 U.K. HE 216
7 Australia F—ASU7 195
8 Canada bl 157
9 Thailand 54 126

10 France TSR 118

Source: Japan National Tourist Organization — Hi# : ERERIREREE (JINTO)

n Breakdown by Destination on ANA's International Passenger Routes n Cabin Product Positioning Map for ANA'’s International Routes
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Note : Hong Kong routes are included in the data for China.
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