
     

CONTACTS: 
Audrey Wong 
Hilton Worldwide – Asia Pacific 
+65 6833 9763 
audrey.wong@hilton.com  

 
ANA Corporate Communications 
+81 3 6735 1111 

 
Hilton Worldwide Unveils “First-of-its-Kind” International Partnership with ANA 

Ground-breaking collaboration to extend Hilton hospitality into ANA lounges and in-flight 
services to provide enriching travel experiences 

 
TOKYO, Japan and MCLEAN, Va. – May 8, 2015 – Hilton Worldwide (NYSE: HLT) today 

announced a global partnership with Japan’s biggest airline, ANA, to introduce cutting-edge 

airline lounges and in-flight services that will raise the bar for the travel and hospitality 

industries worldwide. The initial phase of this alliance will run between June 1 and August 31, 

2015 and is designed for both Japanese and international travelers to “Experience More” of 

the renowned Hilton hospitality when they next travel through the ANA Haneda or Narita 

lounges or embark on a flight from Tokyo to Honolulu.  

 

The Hawaiian-focused Hilton X ANA “Experience More” partnership, which will last until 

2017, is the start of a three-phase collaboration between two of the most recognized brands 

in the hotel and aviation industries. Hawaii was selected as the first destination to kick start 

the program, as it is one of the most popular holiday destinations for the Japanese and the 

campaign period sits within the summer peak season travel period.  

“As frequent travelers ourselves, we understand how tiring long-haul flights and waiting in 

transit for a connecting flight can sometimes be. Hilton believes that travel should be 

enriching and enjoyable, from the moment a traveler steps into the airport, to the moment 

the traveler arrives back at home, including the lounge, in-flight, and hotel experiences,” said 

Mark Liversidge, vice president, marketing, Asia Pacific, Hilton Worldwide. “The partnership 

between Hilton and ANA delivers enhanced experiences for travelers on the ground and 

inflight by providing touches of Hilton and ANA hospitality every step of the way.” 

“Hawaii is a favorite destination for Japanese travelers, and our customers always look 

forward to their leisure trips, even before they board their flights. Last December, we 



enhanced service offerings on our Honolulu routes, and in July of this year we will be adding 

another flight between Narita and Honolulu. Our partnership with Hilton elevates the 

excitement for our customers, and  we hope our partnership will leave an impression to last 

until the next time they book a flight to Hawaii with us again,” said Toshitaka Watanabe, 

Senior Vice President, CS & Products Services, ANA.  

 

Travelers can “Experience More” and look forward to enriched travel experiences including: 

 Lounge Experience (If eligible): 

o The travelers’ journeys begin following the check-in at the airport, as 

they enter the ANA lounges in Haneda or Narita airports in Japan 

o Guests will be delighted with the lounge menu offerings, which were 

specially created by chefs at Hilton Hawaiian Village Waikiki Beach 

Resort and promise an authentic taste of Hawaii 

o As they relax and enjoy phenomenal food offerings, guests can also 

view a destination video on Hawaii, which will be played on the TV 

screens in the lounges, providing inspiration for their next vacation. 

 In-flight Experience: 

o Travelers, in both the economy and business classes, on all ANA 

flights between Tokyo and Honolulu can look forward to Hawaiian-

inspired menus exclusively designed by chefs at Hilton Hawaiian 

Village Waikiki Beach Resort.  

o Passengers can sit back, relax and enjoy a 30-minute Hawaii 

destination video.  

o Guests may also take a copy of a mini guidebook which was specially-

commissioned for this partnership, and which features 

recommendations for sightseeing and food, as well as an introduction 

to Hilton Hawaiian Village Waikiki Beach Resort.  

 

The landmark Hilton X ANA global partnership marks an innovative start that brings together 

Hilton’s 95-years of experience in hospitality and ANA’s strengths as Japan’s largest carrier. 

 

For more news on Hilton Worldwide, please visit: news.hiltonworldwide.com. More 

information on ANA can be found at: www.ana.co.jp.  

 

 

-###- 



Hilton HHonors and ANA Triple Miles Promotion 
Hilton and ANA are sweetening the deal and making journeys to Hawaii this summer more 
enjoyable and rewarding! From May 1 to August 31, 2015, earn double ANA Mileage Club 
miles with Hilton HHonors when you stay at any of the participating hotels and resorts within 
the Hilton Worldwide portfolio globally, and enjoy triple miles in Japan or Hawaii. Terms and 
conditions apply. 

More information is available here. 

-###- 

About Hilton Worldwide 
Hilton Worldwide (NYSE: HLT) is a leading global hospitality company, spanning the lodging sector 
from luxury and full-service hotels and resorts to extended-stay suites and focused-service hotels. For 
95 years, Hilton Worldwide has been dedicated to continuing its tradition of providing exceptional 
guest experiences. The company's portfolio of twelve world-class global brands is comprised of more 
than 4,350 managed, franchised, owned and leased hotels and timeshare properties, with more than 
720,000 rooms in 94 countries and territories, including Hilton Hotels & Resorts, Waldorf Astoria 
Hotels & Resorts, Conrad Hotels & Resorts, Canopy by Hilton, Curio - A Collection by Hilton, 
DoubleTree by Hilton, Embassy Suites Hotels, Hilton Garden Inn, Hampton Hotels, Homewood Suites 
by Hilton, Home2 Suites by Hilton and Hilton Grand Vacations. The company also manages an 
award-winning customer loyalty program, Hilton HHonors®. Visit news.hiltonworldwide.com for more 
information and connect with Hilton Worldwide at facebook.com/hiltonworldwide, 
twitter.com/hiltonworldwide, youtube.com/hiltonworldwide, flickr.com/hiltonworldwide, and 
linkedin.com/company/hilton-worldwide. 

About Hilton Hawaiian Village Waikiki Beach Resort 
Hilton Hawaiian Village Waikiki Beach Resort is Waikiki’s only true destination resort, offering the 
perfect mix of exceptional resort accommodations and classic hospitality on Waikiki’s widest stretch 
of beach. The resort features more than 90 shops and services, 20 restaurants, lounges and bars; 
and every Friday evening, it sets the stage for a celebration of Hawaiian culture and entertainment 
ending in a spectacular fireworks show. www.hiltonhawaiianvillage.com 

About ANA 
All Nippon Airways (ANA) is the 13th largest airline in the world by revenues (2013) and the largest 
airline in Japan by revenues and passenger numbers. Founded in 1952, ANA flies today on 72 
international routes and 113 domestic routes with a fleet of about 240 aircraft. ANA Group has 33,000 
employees. In 2013, it carried 46 million passengers and generated revenues of 1.6 trillion Japanese 
yen. ANA has been a member of Star Alliance since 1999 and has joint-ventures with United Airlines 
on trans-Pacific and Asia routes and with Lufthansa, Swiss International Airlines and Austrian Airlines 
on Japan-Europe routes. Its Frequent Flyer Program, ANA Mileage Club, has more than 26 million 
members. ANA was voted Airline of the Year for 2013 by Air Transport World Magazine, and in 2015 
was awarded five stars for the third consecutive year by the world's leading Airline and Airport review 
site, SKYTRAX. ANA is the launch customer and biggest operator of the Boeing 787 Dreamliner. 
 
 


